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Why Google?

 There are more
searches on Google
than all the other search
engines combined

e Qver 2/3 of all searches
are on Google
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What you’ll take away from today

* A better understanding
of SEO

* A better understanding
of SEM

* Steps to Improve SEO

° A better understanding
of Google Business

* Steps to get your website listed on Google Business
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What is SEM and SEQO?

Search Engine Marketing Search Engine Optimisation
The promotion of websites by increasing their visibility in The optimisation of your website to ensure that it appears
search engine results pages (SERPS) through advertising high on the list of results returned by a search engine
Paid format Organic
Allows you to target many different keywords Restricts how many keywords you can organically include
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Poll Question

Prior to this session, have you ever
heard of SEM or SEQO?
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Paid vs. Organic Search Results
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Paid Search
Results

More Paid Results at the bottom
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About 82,000 results (0.63 seconds)

Insuranceline Life Insurance - Simple, Easy And Afforable
] vwwwinsuranceline com.aw/ *

Tax-Free Payout To Your Family From $100,000 Up To $1.5 Million. Get A Quote.
Insurance coverage: Funeral Insurance, Income Protection, Life Insurance

Real Life Insurance - Get A Free Quote Today - realinsurance.com.au
m www.realinsurance.com.au/Life «

4 7 J% % rating for realinsurance com.au

You Could Receive A Bonus $100 Gift Card With Real Life Insurancel T&Cs Apply

10% Premium Refund - No Medicals Or Blood Test

Real Life Insurance - Serious lliness Cover

Get a Free Comparison - 8 Leading Life Insurers - lifebroker.com.au
m www. lifebroker.com.au/Life/lnsurance v

Helping Australians to make better-informed life insurance decisions everyday

Qualified Consultants - Free Policy Comparisons - 8 Leading Providers

Brands: AlA, AMP, Asteron Life, OnePath, TAL, Zurich

Contact Lifebroker - Compare Life Insurance - Our Insurance Partners

TAL Life Insurance - Speak with a specialist today - tal.com.au
) www.tal.com.au/life-insurance v 1800 268 733

Protect your family's future with TAL - Australia's leading life insurer.

Superannuation Partners - How to get insurance - Contact us - Why TAL?

REMOVED

5 Life Insurance Adviser Jobs in Parramatta | Adzuna
https://www.adzuna.com.au/parramatta/life-insurance-adviser ~

Find 5 Life Insurance Adviser Jobs in Parramatta. 1000s of New Jobs Added Every Day. Search
Every Job, Everywhere with Adzuna

Life Insurance | Financial Planner Sydney | Navado
www.navado.com_au/sydney/financial-planner/risk-management/life-insurance.himl -

It is commen for Financial Planners in Sydney to include life insurance as part of a financial plan. ...
Qur Sydney Financial Advisors can provide assistance in calculating what level of insurance is
required to minimize the impact of .. Parramatta

ClearView

https://www.clearview.com.au/ «

ClearView: a new kind of insurance, investment and advice company, focussed on people ... Wealth
creation and wealth protection for every stage of your life

TAL: Home

https://www.tal.com.au/ =

That's why you can get TAL life insurance directly from us or through a financial adviser. You can also
access cover through your super fund or employer, which

You visited this page.

Organic Search
Results




Role of Search Engines

At the very start of the purchase journey, search engines make the biggest impact. Once
Australians are aware of a brand and are looking for further information, they are most
likely to turn to search engines (a behaviour which increases in line with age).

TOP 5SOURCES OF BRAND/PRODUCT DISCOVERY
% who say they discover products via the following sources

Search engines T
Word-of-mouth recommendation from a friend _
Adon TWradic S
In-store product displays or promotions I
TV shows/films m -

Index

107

1.33

0.94

1.31

0.85
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TOP' 5 ONLINE RESEARCH CHANNELS
% who say they use the following when looking

For more information about a brand/product

index

Search engines ([ I 12>
Product/brand sites o 1.05

Price comparison websites E ] 0.a7
Social networks ﬂ e 0.64

Global Web Index, 2015

TAL



Poll Question

Does your business have an Adwords
account?

AC-o gle
AdWoras
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Why SEM?

With paid search, you have the
opportunity to drive brand

exposure and awareness for key terms,
and increase qualified

traffic to your website.

Search engine marketing will get your
website in front of

potential customers who are doing
research online, searching

for solutions to problems you can help
them with.

With SEM you don’t find more customers
— they find you!
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An introduction to Google AdWords

USINESS
Ide
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Google is by far the largest search engine and by advertising with AdWords you have the
chance to target the largest pool of potential leads.

ﬂdW

As with social advertising, Google Adwords allows you to target your adverts to a specific
audience using keywords and demographics to get your content seen in a better position in the
search results page.
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Set a limit you are comfortable with.
Your daily budget will never be
exceeded, and you will only be charged
if someone clicks on your link. Google
will automatically optimize bidding.

You can target Australia wide, by state,
by region, or by city. Tailor to your target
audience to optimize on spend. Do not
pay for clicks outside your target area.

Gives you the option of advertising on
the display networks as well. De-select

if you only want to appear on search.
(More on this later)

Input and select keywords relevant to
you. Optimize spend by removing
unwanted keywords. Competitive
bidding can be used.

Leave on auto
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A Google AdWords

0 About your business

9 Your first campaign Payment

Your first campaign

A campaign focuses on a theme or a group of products. Te create a campaign, you'l set a budget, choose your audience and
write your ad. Keep in mind, you won't be charged for selecting options, and you can always make changes later.

1. Decide how much to spend

) Your budget

Set your daily budget

2. Choose a target audience

Locations

) Networks

) Keywords
3. Set your bid

Bid

>

All countries and states/terntones o Australia
Let me choose

Advanced search

E Cancel

Search Network, Display Metwork

Select your keywords

AdWords automatically sets your bids to help you get as many clicks as possible within
your budget.


http://www.google.com.au/adwords

Search Network and Display Network

Google

15

life insurance
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All News Images Videos Maps More + Search tools

About 237,000,000 results (0.54 seconds)

Insuranceline Life Insurance - Get A Quote In 60 Seconds.
B www.insuranceline.com.au/ ¥
Providing Access To Straightforward Life Insurance That You Can Trust.
Obligation Free Quote Not Sure What You Need?
Request a Call Tax Free Payout

Compare Life Insurance - Benefits From $100k To $1.5M

m www.choosi.com.au/Life *

Get A Life Insurance Quote For Your Chance Te Win A $500 Gift Card. T&C's Apply.
No Medical Or Bleed Tests - Single Or Joint Cover - Compare Multiple Brands
Compare Health Insurance - Compare Income Protection - Compare Funeral Insurance

Real Life Insurance - Get A Free Quote Today - realinsurance.com.au
Ef) www.realinsurance com.au/Life v

4.7 JdJJ - rating for realinsurance com.au

You Could Receive A Bonus $100 Gift Card With Real Life Insurance! T&Cs Apply

10% Premium Refund - No Medicals Or Blood Test

TAL Life Insurance - Protect your family's future - tal.com.au
&) www tal.com.au/life-insurance v 1300 268 733

Partnering with you to protect what matters most in this incredible life

Simple Income Protection - Built by You, for You - Life Insurance Specialist

Life Insurance - Life Insurance Quotes - Allianz Australia
hitps:/iwww.allianz.com.au/life-insurance/ «

Allianz Life Insurance Awarded 5 Star CANSTAR Rating For Outstanding Value. Covers Up To $1.5
Million. Get Your Online Life Insurance Qucte Today!

Life insurance Calculator - News - Life Cover - Term Life Insurance - Claims

Compare Life Insurance - Bupa

www bupa com.au/life-insurance/life-insurance-comparison/ v

Life insurance cover comes in many different shapes and sizes. Understanding what you're covered
for and what preduct is the right ene for you can be ..

Cover amounts The cover amount you choose: ... Who can apply?: Australian Residents aged 2.
What situations does it cover?: If illness or injury ..
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THE GOOGLE DISPLAY NETWORK SERVES 1 TRILLION IMPRESSIONS * EVERY MONTH. .

WHERE DO THEY GO?
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Google Display Network

Abjut.com Auto Repair 2, fuengess LS ID
# Autc Repair | Troubleshooting | DIY Repairs  Auto Ba
Rattle Rattle Tick Tick Frea Auts Bepais Newsletien Bxample of 2 Pricesqh
iy A goes ratThe- ratt tiok- ok m Gooole Metwork
Discuss in =y forum ] 18 prcssag®

By Mat=ew Wright, About.com Gride Display ad

Ses More About:  bming  engine ol frocbleshoctng Relevant to the site

ipdate

Fatthes and ticks and dhces and pops « ts 3 seret language that only the mast trained ears
can dedpher, That's what thve pros woud hase you think snyvway, Thare may b bots of
iRl Wi vou ans diEin0sing & strange soured, Dut namewand the Bk can saaly hda,

W ar iy making a ratting snungd along with licks or 3lsps, vou sheukd see i it's coming 5.1 D DFF
from tha frant of tha engine. It might halp 1o buy a dheap stethosoops to aid tha lstaning 1 CHANGE

s, [t wally bkl L s far Ehe sound bo nes and fall with the FFMe A i
“Eelevant to the user - R e W/ PUREHASE OF NAPA GOLD AR FILTER
H tha ratithng tcking slapping sound is coming from the wery front of your enging (or the side OR ENVIRCISHIELD CABIN AR AILT

Knightdale

thaik ks the bake on ] and gats Muder or faster

A b piau pirw e i, chancea ans séu hams a GLIGK FOR MORE DETAILS -: -
i z
Do Uise AulWerds Home For Sale
Urbl Yo Spaak With JumpFy| Best
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arkead P L AgeTEy.

tmireg chan can lead to sencus engine damage, so il
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$133.800 202 Carmngton Dv, Knighidale NC

SJUSTADDED
Jbr [ 2 full 1 pastial ba
sgh | SE0/agh

Slngln_:-rarr::-,- Homa
Camnglon Woods (27545)

Linda Craft & Team, LLC

1.515

FORECLOSURE (Bank Owned)
Ibr / 2ha / 1632 sqh / SE2sqh

Single-Famdy Home
Timber Radige (27545)

HealyTrac

§133,846 Jircom Ln, Knightdale NC
PRE-FORECLOSURE (Nolice of Detaull)

irmnage Bot
Ay ailatrin

Unspecified
Emesald Pointe [27545)
HeatyTrac

$435,000 1024 Henchman C1. Knightdale NC
Jbr [ 2Nl 1 partsal ba / 1325

soft | 5102/sqh
Single-Famdy Home
{2T545)

L] Team, LLC

$136,000 702 Southamplon Dr, Kreghtdade NC
Jbr { 2 full, 1 pastial ba / 1,460

sgt /| 392'sqh
Single-Famsy Home
Lews Landing (2T545)

HTH Enst Winie LLC

[ RealtyTrac

[ RealtyTrac’



Competitive Bidding

Bidding on competitor brand terms may give you a
chance to steal leads away from them

Pros:
-It's a lot cheaper than generic terms
-Rides off the back of bigger brands
-Qualified leads
-Brand awareness

Cons:

-You may start a war
-Lower CTR, if not sufficiently relevant
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choosi life insurance
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All News Images Videos Maps More - Search tools

About 10,600 results (0.30 seconds)

Compare Life Insurance - Benefits From $100k To $1.5M

B www.choosicom.au/Life

Get A Life Insurance Quote For Your Chance To Win A 5500 Gift Card. T&C's Apply.
Compare Multiple Brands - Single Or Joint Cover - No Medical Or Blood Tests

Compare Life Insurance
Have You Considered Life Insurance?
Compare Your Free Quote Today!

Compare Health Insurance
Compare Health Insurance Quotes
With Multiple Brands Today!

Insuranceline Life Insurance - Get A Quote In 60 Seconds.

Ef www.insuranceline com.au/ *

Providing Access To Straightforward Life Insurance That You Can Trust.

Flexible Payment Plans - Apply in Minutes - Simple Claims Process

Insurance coverage: Funeral Insurance, Income Protection, Life Insurance

Tax Free Payout - Obligation Free Quote - Not Sure What You Meed? - Request a Call

Compare Life Insurance - iSelect.com.au
Ef www.iselect. com au/life-insurance ¥ 13 1920
Compare Life Insurance quotes from our range of insurers. Compare now.

Life Insurance - Get Trusted Life Insurance & Up To $ 2M Cover
%) wealth.anz com/Lifelnsurance ~
Get A Quote From ANZI

TAL



In addition to making content available to search
engines, SEO also helps boost rankings so that
content will be placed where users will more
readily find it.

Also, by analysing search trends, you can predict
shifts in demand, respond to changing market
conditions, produce the content and provide the
service that web searchers are actively seeking.
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Poll Question

What factors do you think contribute to
SEO and your website rank?
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Google Algorithm demystified

GO gle life insurance

=
o

' - -
Components of Google's Ranking Algorithm 15 Keors iy 53.80% (or g com s elabese)—View lrept or s Keywerd
According to 72 SEQs Surveyed for SEOmoz's Biennial Search Ranking Factors Al News  Images  Videos  Maps  Morev  Searchtools
Link papummy of the SﬁBCiliG Pa!]B TI‘LISE,’A.UIHOFH]I‘ of the Host Domain SEOquake @ About 211,000,000 results (0.53 seconds)
Parameters . . .
2233% 2387% SERP report Insuranceline Life Insurance - Simple, Easy And Afforable

] www.insuranceline.com.au/ ~

. ) BTy Tax-Free Payout To Your Family From $100,000 Up To $1.5 Millicn. Get A Quote.
Social GFE.IJ'l'I Metrics Simple Claims Process - Flexible Payment Plans - Apply in Minutes
5 30% Sort this page Obligation Free Quote - Not Sure What You Need? - Request a Call - Tax Free Payout

Ancor Text of selectparam ¥ Allianz Life Insurance - allianz.com.au
External Links to the Page Traffic + CTR Data ® ascending [ wwwallianz.com. awlife-insurance v
) 4.2 JJ 4 rating for allianz.com.au
20'26% 6.29% descending Buy Online In Just 12 Minutes & Insure Yourself For Up To $1.5m

— $15k Funeral Advancement - CANSTAR Outstanding Value - Apply For Cover in 12Mins
ocale

Registation + Hosling Data Country v  Woolworths Life Insurance - No Medicals Required

- 6 91 % X insurance woolworths.com.au/life «
On Page Keyword Usage . Language ~ Easy to Apply Choose Your Level of Cover Now!

1 5 04% Flexible Payment Options - Easy Application Process
* Setlocale

Compare Life Insurance - Benefits From $100k To $1.5M
@ www.choosi.com.au/Life «

On Page Examples: Site Examples: Off Page ExamF)'eS: Get A Life Insurance Quote For Your Chance To Win A $500 Gift Card. T&C's Apply.
Compare Multiple Brands - No Medical Or Blood Tests - Single Or Joint Cover

Title Tag Sitemap Number of Iinking domains Compare Health Insurance - Compare Income Pretection - Compare Funeral Insurance

Meta description tag Domain trust Number of linking pages

1. Life Insurance - Life Insurance Quotes - Allianz Australia

H1 tag Server location Domain authority of linking domain hitps //www allianz com au/life-Insurance/ +
Keywords in copy Mobile optimization Link relevance Allianz Life Insurance Awarded 5 Star CANSTAR Rating For Outstanding Value. Covers Up To $1.5
H 1 H H inli Million. Get Your Online Life Insurance Quote Today!

Length of content Search console integration D_omaln authority of linking pages Life Cover - Term Life Insurance. . Frequenily Askes Questions News - Claims

Duplicate content Links from homepage - :

Conical tag Follow vs. do not follow links Gr2z2sk QL0 O LD: 183K I:11.0€ € Rank: 97.8K [@ Age: September 1, 2000 2 whois

- . . . . <> source () Rank: 260K
Image optimization Diversity of links
Content updates Contextual links e Lite | 5
: : . Lompare Lite Insurance - cupa

OUtbOUﬂ_d links Domain Examp|e5; Link anchor www.bupa.com.au/life-insurance/life-insurance-comparison/ «

Internal links Life insurance cover comes in many different shapes and sizes. Understanding what you're covered

Keywords in URL ) . . for and what product is the right one for you can be ...
Doma!n re_QIStratlon Iength Cover ts The cover t you ch : ... Who can apply?: Australian Residents aged 2.
Domain hlStOfy What situations does it cover?: If illness orinjury ...
Country TLD extension 200+ facto rS G 128K QL0 OLD:349K > :8.39K @ Rank: 466K [ Age: February 13,2003 2 whois

<> source () Rank: 91.1K
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Google’s My Business
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Poll Question

How many of you have a registered
Google Business account?

S
F'Er' \v",

My Business

Getting started with Google My Business
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Google Business

https://www.google.com/business/ -

By registering on this site a business ensures that it's details are loaded onto Google Business when a
client does a search for them or a generic ‘financial adviser Sydney’ search (as an example)

24

Your Business appears
front and center

Customers see what
you're all about

People find you easily

Pictures show what's
unique

Happy customers do
the talking for you

An Introduction to Google Search

Google

tal

All News Images Maps Videos More = Search tools

About 696,000,000 results (0.44 seconds)

TAL: Home

https:/iwww.tal.com.au/ v

TAL is Australia’s largest Life Insurance specialist, dedicated to making Life Insurance easy and
helping people get peace of mind & financial security.

About Us
About Us. As Australia's life
insurance specialist, we help ..

Adviser Partners
Adviser Partners. With you, we're
committed to quality advice for .

Life Insurance
Life Insurance is really about
protecting the ones you love ...

Contact us
Contact us. Our Life Insurance
Specialists are here to answer ...

Insurance Explained
Top level navigation items; Insurance
Explained. Insurance .

Our Life Story
Qur Life Story. Qur journey to
become Australia’s life

More results from tal.com.au »

TAL Adviser

https:/www.acceleratedprotection.com.au/ «

The TAL Adviser Centre (TAC) will be unavailable Thursday, 27 Oct. 9-11pm ... things simpler sees
us deliver further improvements to TAL Adviser Centre

TAL Life Limited - Compare The Market

hitps:/iwww.comparethemarket.com.au » Compare Life Insurance

TAL Life Limited (previously TOWER Australia Limited) is the largest non-bank owned life insurance
company in Australia. ... Winner — Life Insurance Company of the Year 2012 (Australian Banking +
Finance Awards) ... Winner - Life & TPD Insurance Product Award 2011 (AFA/Plan for Life .

TAL - Wikipedia
hitps://en.wikipedia.org/wiki’TAL
TAL or Tal may refer to: Contents. [hide]. 1 Acronym. 1.1 Programming languages. 2 Places; 3

/ Wynyard @ Huy
Ivy Complex ¥
GPO‘,G’m "o
Sydney
Sydney Tower Eye
\ @
Website Directions
Insurance Company
Address: 363 George St, Sydney NSW 2000
Phone: (02) 9448 9000
Hours: Open today - 9am-5pm ™
Suggest an edit
Popular times @ Tuesdays +

Now: Usuaily not too busy
peak

il

gam 12pm 3pm &pm gpm

Write a review Add a photo

TAL

Reviews
2 Google reviews


https://www.google.com/business/

Visibility on Google Maps

Registered accounts, make you
stand out against other
listings.

Allows Google maps give real-
time directions to your location

Ask your clients for ratings...
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CABEL Financial
(A @

No reviews - Financial Planner
501/1 James Place - (02) 8071 0306 WEBSITE DIRECTIONS

Open until 5:00 pm

Mentor1
® @

1 review - Financial Planner
267 Pacific Hwy - 1300 765 811 WEBSITE DIRECTIONS
Open until 5:00 pm

Delta Financial Group
® @

5.0 %% % % % (10) - Financial Planner
7/275 Alfred St - (02) 9929 3343 R e ——

Open until 5:30 pm

:= More places

TAL



Google Business Tips

Make sure your info is
right

Stay on top of reviews

See what's working
Clicks and Calls
Views

Directions
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Reviews
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Summary

To optimise Google search

v" Start with a small amount on SEM
as a test

v" Start with the 10 SEO tips

SEO provides starting point

v If you don’t have time and could
only do one thing. Get registered on
Google business

Google Your Business

| _ _ v~ 30 minutes will make a big
Can improve in as little as difference.

30 minutes

v There are agencies that can help
you optimize your site

27 An Introduction to Google Search I AL



Wrapping up

Any Questions?




More available courses

b &

Social Media

For Financial Advisers

TAL

Setting Up A Page

On facebook com, click in the dropdown menu B
in the top right hand side of your personal
profile and select Create Page!

Then select Local Business or Place and input l *ﬁ
yourcompany detalls. ~~ TUTT o

TAL | B

Posting Content

It's all about the quality of content, not the
quantity.

Thanks to the ‘share/functionality, quality
content that resonates with your audience
can live on and continue o spread long after
posting.

TAL | B

1

Advanced Social
Media

we
are,
social

Wriling content
for Facebook
riting Linkedin,
- Always add copy h piecey
+ Mix subjects up: personal & professional
Y “you' opy
+ Useacall toaction pot
In arder to Increase engagement
« Communicate passion and enthusiasm
AL
Scheduling content ™™
To save time, all Facebook users can plan € schecule Puslish Dste
your posts in ad: them « e s
i e it e Wt you post 0 e pulsen
On Facebook this can be done through the w2205 [ 187 | UTCHT1

Schedule Post feature found when you
select the drop dawn menu next to
‘Publish’

B Schadula Post End Dats

1

Amplifying Your
Business Online

-
TAL | &,

Where to start
www.facebook.com/ads/manager

Setting up your advert
If you would like to target people who like your page,
select the ‘Add a connection type’ drop down menu.

Conmections f | Adia connection typs -

Facetock Pones
oo o a peosie who ke yous Page
e Exciuce v your Page
| Adrrced Comtinstors.
much do you wanTTo spenar———— 9




Thank you

Good job making it through this course!
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Thank you for joining
the TAL Risk Academy.

FOR A FULL LISTING OF COURSES VISIT
www.acceleratedprotection.com.au/Home/Content/Risk-Academy

/31



	Slide Number 1
	Slide Number 2
	Agenda
	A little about me…
	Why Google?
	What you’ll take away from today 
	What is SEM and SEO?
	Poll Question
	Paid vs. Organic Search Results
	Role of Search Engines
	Poll Question
	Why SEM?
	An introduction to Google AdWords
	Adwords - Where to start
	Search Network and Display Network
	Google Display Network
	Competitive Bidding
	Why SEO?
	The Google Algorithm
	Poll Question
	Google Algorithm demystified
	Google’s My Business
	Poll Question
	Google Business
	Visibility on Google Maps
	Google Business Tips
	Summary
	Wrapping up
	More available courses
	Thank you
	Thank you for joining �the TAL Risk Academy.

